EVENT MARKETING---CREATIVE ENTREPRENEURSIP

Revenue...Promotions…Branding…Community Commitment
Presentation Outline                                
1. Event Marketing…What Does It Mean?
2. Today’s Market Realities
3. Today’s Leadership Opportunities                               

4. Overview of the Event Field

5. 2009 Sponsorship…The Real Event Business Numbers

6. Why Newspapers Should Use Event Marketing…Why We Do Events
7. Event Marketing Strategy…It’s About “Thinking Outside The Box!”                                                       
8. Getting Started…Event Marketing 101…The Basic Tools…Possible Players
Event Categories…Newspaper Event Models                                                          
9. Three Newspaper Event Marketing Strategies-Owned, Joint Venture, Alliance
10. Advertiser & Sponsor Benefits

11. Newspaper Benefits

12. Show Event Producer Benefits
13. Community Benefits
14. Events and Innovative Revenue Ideas…New Revenue Sources
15. Sponsorship Marketing Elements…Why Use Sponsorship
16. Creative Ad Selling

17. Getting it Done… Managing Operations & Logistics

18. Marketing Your Event…Marketing Your Newspaper
19. Consumer Events…Hot Marketing Tool
20. Little Events with a Big Bang

21. Consumer Events-A Metaphor For Newspapers… 
Examples Coast to Coast Small-Medium-Large Markets

22. Why Event Marketing Was Successful…What Makes It All Work?
23. Where Do You Go From Here
24. Event Marketing …It’s All About Enhancing Your Newspaper
25. Lessons Learned…Discussion and Final Questions
The workshop is designed for interaction by attendees.  Please feel free to jump in at any time with your own thoughts, questions, examples and experiences.  Event Marketing is an exciting business area that can enhance your paper’s overall brand and position in your market, while generating new revenue.
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