Apps and Tablets:
Everything you need to know

O




Apps have exploded

O
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There are LOTS of apps

O

Games 54,922 (14.79%) | Sports 12,441 (3.35%)
Books 53.287 (14.35%) | News 10,254 (2.76%)
Entertainment 41,057 (11.06%) | Productivity 9,394 (2.53%)
Education 31,343 (8.44%) | Health& Fitness 8,877 (2.39%)
Lifestyle 27,558 (7.42%) | Navigation 7,477 (2.01%)
Utilities 22,359 (6.02%) | Photography 7,236 (1.95%)
Travel 21,172 (5.70%) | Finance 6,776 (1.83%)

Music 15,630 (4.21%) | Social Networking 6,439 (1.73%)
Reference 14,108 (3.80%) | Medical 6,310 (1.70%)
Weather 1,471 (0.40%)

Source: 148apps.biz




What started all of this?




The World rejoices ....




... for something it didn’t know how to use

O




Over time, sales skyrocketed ...

O




Total 2010 i1Pad
sales: 15M

% of total tablets
shipped
worldwide: 90%

Profit: $6B --- in
last 3 months of
2010

e IPad 2: 1M units first weekend 1t was on sale
* Projected 2011 sales: 28M? 45M?



Smaller guys
Eken
Apad
Archos
Augen
Coby
CheryPad
PanDigital
Sylvania

The big boys
Motorola Xoom

Samsung Galaxy
Dell Streak

And coming soon
Lenovo
HP

Acer



Apple advantages

O




Apple has its own technology that makes it easy for
app developers and publishers to interact with the
platform

Android tablets come in different sizes and screen
resolutions, making it harder for publishers to
develop apps across multiple devices



No wonder Steve Is Happy, Happy!!!
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Apple Is a marketing beast

O







Androids didn’t make it simple

O




What publishers are doing

O

» Dealing with Apple on the iPad
Byzantine and confusing rules make that difficult

» Some are betting on one or a few Android devices
USAToday bets on Xoom
NYT, WSJ, USAToday bet on Galaxy

» Android one offs are time consuming and expensive
$40K-Plus per app plus hosting fees
Six months development/testing time




The Ins and outs

O




Time consuming

O




Do | really need an app?

O




New emphasis on digital platforms

Updating the devices are just as important as
updating the web and writing for print

Exclusive content isn’t just from print
Note the AJC app

Product differentiation
Who uses what and when?



Contact me

O




